
1

“How do the pathological factors of the Chinese art market in a

pathological society reflect the development of the Chinese art

market”?

Course: MA Fine Art Drawing Camberwell

Submitted by:
Han Chen (18025487)

Submission date: 01/09/2020.

Email: h.chen0720189@arts.ac.uk

Word count: 5001 words

mailto:h.chen0720189@arts.ac.uk


2

How do the pathological factors of the Chinese art market in a

pathological society reflect the development of the Chinese art market?

Abstract

The transition from university to society is also the transition from student

stage to artist stage. This change made me gradually pay attention to the

development of the art market. However, affected by the entire social

environment and some social factors, today's society has gradually evolved

into a pathological society. I think the art market is gradually being affected by

the pathological society. Therefore, in this article, I will take China as an

example to explore how the art market develops pathologically in the context

of a pathological society. First of all, I will introduce the definition of

pathological society, such as what is pathological society, how pathological

society is formed, and what are the objective factors that affect social deformity

and pathological development. Then, I will introduce what is the art market and

the various roles in the art market. Finally, I will list the pathological factors in

the Chinese contemporary art market, and then explore how these

pathological factors affect the development of the Chinese contemporary art

market. For example, the development of the primary market is imperfect, the

art market lacks high-quality artworks, the order of the art market is chaotic,

and so on. I will combine some artists and their works to analyze the above

themes, such as Andy Warhol and some artists within the Chinese system.
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Artists within the Chinese system refer to some artists in China who serve as

a management and decision-making levels in the Artists Association. Positions,

or professors at some well-known Chinese universities. The purpose of this

article is to help the public understand the current state of the art market and

improve the public's ability to judge artists and their works.

Keywords: Morbid society, Chinese Art Market, Professionalism, Morbid

factors, Public Aesthetics.

Introduction

COVID-19 has swept the world, exacerbating anti-racial discrimination and

nationalism. How social relations are affected by such problems can be related

to notions of a ‘pathological society’, as defined by Herbert Marcuse’s theory of

toleration. For Marcuse, global industrialisation breeds a tolerance of inequality

and violence, resulting in a ‘pathological’ or morbid level of oppression. This

morbidity is arguably characterised by the inability of societal structures,

relations and institutions to fulfil the material and spiritual freedoms required for

optimising human existence. In other words, if a nation is sick then so are its

people: a concept reflected in the 1960s American activist slogan “immoral

society creates immoral individuals”.

Coronavirus has foregrounded issues around racism and mental health. I
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argue that these can usefully be viewed as a pathogenesis of the entire social

environment. As societal pressures affect countless lives and economies

worldwide decline, class conflicts increase. From this perspective, coronavirus

not only causes human disease but drives a sickness of society itself. In this

way, those who commit crimes against society such as robbery or racial

violence are a specific phenomenon of a morbid pathology.

In addressing these ideas, my research encompasses both the psychological

and physical manifestations of social sickness. It relates symptoms of the

lungs with those of the mind in critiquing social issues. Just as a doctor treats a

disease, the acts of individuals can positively affect the collective problems of

society. I believe that my ideas and behaviours become implicit in the attitudes

and relations of my country. As an artist, I raise awareness and understanding

of how people like me can take personal responsibility to gradually heal their

diseased societies.

In my opinion, the development of global epidemics has caused human

society to develop morbid oppositions. As part of this diseased pathology, the

art market has also suffered a huge blow. Many related factors affect it, such

as national culture, the aesthetic ability of the audience, the blind consumption

of buyers, the hype of artists, the professionalism of institutions and

practitioners, and so on. I argue that these have led to the pathological
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development of the art market itself. The works of some well-known artists

may be very expensive, and the entry of works of poor art quality into the

market may also cause further chaos in the art market. This article will first

guide the reader to understand what is a pathological society? What

pathological factors have affected the development of society. In the context of

a pathological society, taking China as an example, I will introduce readers to

the pathological development of the Chinese art market and the factors

affecting the pathological development of the Chinese art market. Then, I will

list the world-renowned artists and their works and some actual cases of

Chinese artists and their works to understand the current situation of the

Chinese art market and how the Chinese art market is developing abnormally.

For example, the world-famous pop artist Andy Warhol and the former

chairman of the Chinese Calligraphers Association Zhang Hai, the prices of his

works plummeted after he left his post as the chairman of the Chinese

Calligraphers Association.

Chapter 1: The formation of a pathological society.

This essay will begin by trying to define what I mean by a pathological or

‘morbid’ society as an idea rooted in the philosophies of Herbert

Marcuse(1898-1979) (Figure 1). He believes that society as the object of

traditional Western research is a pathological society. His definition of a

pathological society is the characteristics of a society's basic system and
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relational structure, which prevents it from using existing material and spiritual

means to fully display human nature. At this time, the society is pathological .

Illness is relative to normal. Pathosis was originally a term of psychology, and

the research on psychology first revealed the mental illness of people.

Psychological disorders are also called psychological disorders, personality

disorders, psychopaths, etc. (Liu and Chen, 2013, p. 8). Pathosis is a disease

of normal people and the abnormal behaviour of normal people (Chen and

Zhang, 1987, p.424). I think these names generally refer to personality

abnormalities or personality defects, the main characteristics such as insanity,

eccentric behaviour, paranoia, irresponsibility, a nuisance to the public, lying

and deceiving, illegal chaos Discipline, violence, moral corruption, etc., such

people generally lack shame and guilt.

(Figure 1: Herbert Marcuse)
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Defects, distortions, chaos, crises, disasters and other problems often appear

in the development of society. These problems constitute pathological social

problems of varying degrees. (Wang, 1981, p.136). Just like the outbreak of

the coronavirus this year, on the one hand, according to the research of

Chinese scientists, wearing a mask is a very effective way to prevent the

coronavirus. Chinese media have reported many news encouraging people to

wear masks. On the contrary, in the early stages of the epidemic, most

European and American countries discourage people from wearing masks.

First of all, this is because of differences in the local culture. European and

American countries believe that masks are suitable for patients. Those who

are not sick do not need to wear a mask but ignore that during the incubation

period, the patient is asymptomatic and contagious. Secondly, due to the

insufficient storage capacity of masks, if people are encouraged to wear masks,

it will affect the work of medical staff. Even if social masks are insufficient, it will

cause social unrest. In this case, some Chinese or pornographic people living

in European and American countries began to wear masks when they went out.

However, due to the influence of media reports and cultural differences, this

caused mental pressure on residents. They think that the person wearing the

mask is a patient. These patients are contagious, so some discriminatory

behaviours often occur here, and some people even begin to discriminate

against the yellow race, attack and beat them. On the other hand, because of

the high mortality rate of the coronavirus, some patients cannot receive
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hospital treatment in time because of the shortage of medical resources.

These patients are suffering from mental illness, and because they were

dissatisfied with society, they deliberately spit saliva onto public facilities to

infect more people. Similar to anti-racism activities, Anti-racism activities were

supposed to be peaceful protests, but some people did not have a good

education, poor living conditions and other factors, which led to a series of

criminal acts such as robbery and theft in the activities.

There is no doubt that pathological society poses problems for politics,

economy and society at that time. Pathological society is the product of

perennial accumulation and is periodic. To a certain extent, pathological

society disturbs the balance of society and the normal development of society

(Wang, 1981, p.136).

I think that the pathological bureaucratism and cultural customs in pathological

society have also affected the development of the art market today. On the one

hand, bureaucratic pathosis caused a gradual accumulation of crises.

Fundamentally speaking, the objects of the corrupt officials plundering wealth

are self-cultivating farmers and semi-self-cultivating farmers, and

self-cultivating farmers and semi-self-cultivating farmers are the cornerstones

of traditional society, and the taxes they pay to the state are the source of life

for the administrative authority (Marx and Engels, 1972, p.697) ). Nowadays,

bureaucratic pathosis still affects all aspects of China's development. The

ordinary people are the self-cultivation and semi-self-cultivation farmers at that
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time. Corrupt officials not only exist in government agencies but also develop

into the senior management of enterprises. In order to seek benefits, criminals

use artworks to bribe corrupt officials, which has affected the development of

the art market to a certain extent. On the other hand, the pathosis of cultural

customs is also one of the factors affecting the art market. In traditional

Chinese society, there is a distinction between honour and inferiority, which is

not only reflected in politics but also social and economic life (Liu and Chen,

2013, p. 162). Because of people's different political status, people's wealth

possession and living consumption are also different. The pathological

consumption of blind consumption and fast consumption has continued from

ancient times to the present day. People don't pay attention to the artistic value

of the artwork itself. People think that the expensive, official and famous are

good. This pathological vanity has gradually affected the development of

artists and the art market.

To sum up, the further analysis of pathological society has made me

understand that pathological factors in pathological society are accumulated

year-round. These pathological factors not only cause difficulties for the

development of society but also affect the development of art and the art

market.
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Chapter 2: What is art market?

From a narrow conceptual point of view, the art market refers to the place or

field of art trading. In a broad sense, the art market refers to the entire

operating system that belongs to the scope of art business (Tao and Wang,

2017, p.9). In other words, the art market refers to all exchange relationships

arising from the sale and purchase of artworks. This not only reflects the

specific relationship between buyers and sellers of artworks and intermediary

traders but also reflects the complex relationship between intermediaries and

buyers and sellers that play a role in the art circulation system. The result of

production is a commodity, which is a use-value. They have a form

independent of the producer and the consumer. Therefore, it can exist for a

period of time between production and consumption and can be sold as a

commodity during this period of time. And circulation, such as books, paintings,

and all works of art that exist separately from the artist's artistic activities (Marx

and Engels, 1972, p.442).

Artwork.

The artwork is the object of trade in the art market. All activities of the art

market and art commerce are carried out around artworks. If there is no

artwork, there will be no art market (Tao and Wang, 2017, p.10). Generally

speaking, artworks can be exchanged, and artworks with spiritual and material

attributes such as aesthetics, for example, paintings, prints, sculptures,
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installations, cameras, videos and handicrafts can all be circulated in the art

market Commodities or potential commodities.

Art supplier.

Art suppliers can be divided into two categories: direct suppliers and indirect

suppliers. On the one hand, direct art suppliers are also called art producers.

They are a group of artists who directly provide art products to the art market

(Tao and Wang, 2017, p.10). These people mainly include artists, art teachers

and students, amateurs and other practitioners who directly create artworks.

These people are the creators of the value of the artwork, and the use-value of

the artwork depends on its cultural value. These are all derived from the

creative work of the artist. Andy Warhol is an American artist, one of the

pioneers of the visual art movement Pop Art. He believes that art is related to

money, so he strives to commercialize art. Among his famous works, there is a

piece of Campbell Soup (Figure 2 ) that is constantly being copied, which

shows a new stage of the capitalist mode of production. The Museum of

Modern Art in New York held a seminar on Pop Art in December 1962. Artists

like Warhol were accused of being "flattering" to consumerism. But no matter

how critics bombarded Warhol's embrace of commercialism, throughout the

1960s, the world witnessed an increasingly clear commercial transformation in

the field of art and culture, and Warhol was at the core of this transformation.

Other young art talents need to constantly learn from their predecessors The
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successful experience to create unique style works, and then provide

high-quality artworks for the art market. On the other hand, indirect suppliers of

art include art collectors, investors, heirs of artists, and all those who have art

ownership (Tao and Wang, 2017, p.10). These people have ownership of the

artwork, and they can choose to legally sell the artwork they own, so these

people are also the suppliers of the artwork.

(Figure 2：Andy Warhol: 100 Cans, 1962, casein, spray paint, and pencil on

cotton, 182.88 x 132.08cm)
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Art consumer.

Art consumers refer to all actual or potential art buyers in society who have the

ability to pay. Art consumers can usually be divided into art investors,

collectors and ordinary art buyers (Tao and Wang, 2017, p.10). The

consumption of art in the art market is different from art appreciation. Art

consumption needs to complete the successful transaction of art through a

purchase before entering the stage of art appreciation. Similarly, art collectors

complete their art collection through purchase. And art investment is a special

kind of art consumption. Investors usually consume not the artistry of the

artwork, but the commodity. They treat the artwork as a commodity and then

earn the difference in price.

Supporters of art trading.

Supporters of art trading include critics, news media, appraisers, appraisers,

and consultants. They are individuals and institutions that can assist in the art

trading process (Tao and Wang, 2017, p.11). The assistants of art trading are

also an indispensable part of the art market, and they influence the concrete

results of art market trading activities. Art critics’ rational analysis of artworks,

news media’s packaging and promotion of artworks, appraisers’ appreciation

of artworks, these methods are conducive to activating the atmosphere of the

art market, guiding the public’s consumption direction, and regulating the

development of the art market. If auction companies or art fairs lack expert
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appraisal and news media propaganda, it will greatly affect the influence of

artworks and artists. Art critics play an important role in recommending

emerging artists in the art market, thereby affecting the development of artists,

agents, agents and related institutions.

Middleman.

The intermediary of art transactions refers to the intermediate links between art

producers and art consumers, including galleries, auction companies, art fairs,

art brokerage companies, brokers, etc. These institutions or individuals can

provide intermediary services for art transactions (Tao and Wang, 2017, p.11).

If there is no intermediary, purely independent art consumption is almost

impossible (Hauser, 1987, p.151). The role of the intermediary is to realize the

value of the artwork and increase or decrease the commercial value of the

artwork when possible. Most consumers in the art market generally purchase

through various art business intermediaries, and the intermediaries of art

transactions participate in the operation. They transfer the ownership of the art,

complete the transfer of goods, and promote the circulation of the art in the

market. At the same time, the art trading intermediary can also play a

regulatory role to make the artwork achieve its reasonable price and then

promote the development of the art market. Art fairs are an intermediary link in

the art market with commercial attributes. Art fairs build a platform for

exchanges and transactions for art operators, consumers, investors and
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collectors. Art fairs are an essential and important link in the development of

the art market. General commercial fairs are different. Art fairs are usually

jointly organized by cultural and art organizations, multiple art commercial

institutions or art brokerage companies to maximize their scale and influence.

(Tao and Wang, 2017, p.46). Art fairs are large-scale, high-taste,

comprehensive art exhibitions and trading venues that have gradually

developed after galleries and art auctions. It is also an organizational activity.

Art fairs contain two main properties: exhibition and trading. The art fair brings

together excellent works of art and has a display function. While bringing

high-level and high-quality aesthetic enjoyment to people, it is also full of

strong modern social commercial atmosphere. At the same time, the art fair is

also a work of art operators, art Build a communication platform for consumers,

investors and collectors. Art fairs are the product of the organic combination of

artistic aesthetics and commodity economy. Art fairs are not only an important

link in the development of art in the contemporary market but also an important

medium for the effective combination of art and commerce. Another important

art intermediary is art auctions. Art auctions refer to commercial companies

whose main business is consignment sales. These companies sell art through

public bidding or competitive bidding in accordance with some regulations and

rules. The form of buying and selling and commercial behaviour in which the

product is transferred to the highest bidder and commission is obtained from

the process. First, art auctions promote the development of art, and the main
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beneficiaries are artists. Artists can get information feedback from auction

activities. From the perspective of the market, artists can understand the social

reflection, recognition and acceptance of their creations from auction activities,

and find the relationship between their artworks and market demand. gap.

Artists can also obtain expected economic benefits from the auction market as

the economic power for further creation. Artists can promote themselves

through the auction market to increase social visibility and influence. Secondly,

as a major source of art collections, art auctions not only constitute an

important part of the art business intermediary model in the art market but also

have a guiding effect on the entire art market. High-priced artworks sold

through auctions have become numerous art markets. Representatives of

artworks that bidders are competing to buy. The most famous art auction

companies in the world are Christie’s Auctions (Figure 3) and Sotheby’s

Auctions (Figure 4). The two are in a competitive relationship. The two

companies have branches all over the world and auction activities are frequent.

It occupies an important position in the art auction market. The two auction

companies will arrange different types of art auctions or unique local features

according to the region, but considering their competitive relationship, in order

not to lose customers and performance, the two companies usually stagger

their respective auction times so that they can Enable high-quality bidders to

participate in the company's auction. Finally, the most representative factor is

the art dealer. A broker is a businessman who acts as an intermediary for the
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buyer and seller in the market in a legal capacity and collects commissions. Art

agents also need to have more comprehensive qualities than general agents.

In addition, the professional behaviour of art dealers is also an issue that

needs to be studied, and generally requires cooperation with artists and

brokerage companies (Tao and Wang, 2017, p.74). Art brokers serve the art

market and have many functions, for example, maintaining the order of the art

market, promoting the transfer of the ownership of the art, realizing the

commercial value of the art, helping the art business organization or artist to

achieve commercial success, and making the artwork Investors overcome

blindness and promote the development of the art market.

(Figure 3: The auction site of Christie's Auction Company. )
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(Figure 4: The auction site of Sotheby's Auction Company. )

In summary, the elements of the art market include artworks, art suppliers, art

consumers, and intermediaries and assistants of art transactions. The

above-mentioned elements are inseparable for the circulation of artworks as

commodities in the market. If the above elements are unprofessional, the

entire art market will develop unhealthy into a pathological art market.

Chapter 3: How do “pathological” factors in Chinese society affect the

art market in China today how might this change the future of art in

China and beyond?

As an integral part of human social and economic life, the formation and

development of the art market have a long history. In the late Milos in 2500 BC,

the city of Crete had already begun the development of the art market. At that

time, painters were hired by kings or nobles to start painting for them, and they

earned a lot of income (Durant, 2005, p.15-16). In the far East, the rise of the

Chinese contemporary art market began in the 1980s, while the start of a truly
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standardized contemporary art market has to be postponed to the 1990s (Tao

and Wang, 2017, p.19). It can be seen from this that the Chinese

contemporary art market is just emerging, it is transitioning from the initial

stage to the mature stage, and its system is imperfect and pathological.

The development of the primary market is imperfect.

Today, the Chinese art market, which is still in the transitional stage, has

encountered many problems in its development. The first pathological factor is

that the development of the primary market is imperfect. China’s contemporary

art market has not yet reached a highly sound stage. As a primary market,

galleries lagging behind auction institutions in the secondary market in terms of

the trading volume. This is a very abnormal market phenomenon (Tao and

Wang, 2017, p.22). I think this is a pathological development of the primary

market. Today, most Chinese galleries face a double risk, that is, private

transactions between painters and buyers and auction houses squeeze the

normal development space of galleries. Compared with the mature art market

of Western comparators, Chinese artists seem to be more inclined to sell their

artworks directly, rather than selling their works through the intervention of

galleries. They generally believe that this can prevent galleries from earning

the intermediate price difference, and artists can also avoid paying taxes so

that their interests can be maximized. In fact, there are many disadvantages in

doing so, which is not conducive to the improvement of the artist's social
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reputation, and it is also not conducive to the continuous increase of the price

of the artist's artwork. At the same time, it is not conducive to the healthy

development of the gallery industry. Artists need to use a long-term

perspective to deal with the relationship between their artworks and society.

Where are the works of art exhibited? Are artworks collected by those

collectors or institutions? These can better reflect the importance and social

status of the artist, rather than just relying on price to determine the artist's

achievements.

The art market lacks high-quality artworks.

The second pathological factor is the lack of high-quality artworks in the art

market. If the art market is to operate in a long-term and efficient manner,

artworks with high artistic value must be required. It needs to have high

aesthetic appeal and artistic value. High-level works of art can enhance the

appreciation level of art audiences and promote the market. And promote the

effective operation of the art market (Tao and Wang, 2017, p.23). The lack of

high-quality artworks in the art market is mainly due to profit. From an artist's

point of view, on the one hand, artists want to succeed quickly. They can't

devote themselves to the creation of art. They just put crude works into the

market in exchange for financial rewards. Such works have a short creation

time and high output. Artists can get rewards in the short term, but in the long

run, it is difficult for such works to gain long-term recognition in the art market.
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Instead, the academic status of artists will decline due to the quality of the

works. Another important reason is that some collection agencies monopolize

the high-quality artworks on the market and refuse to put these high-quality

artworks on the market again, thus making high-quality artworks scarce in the

art market to a certain extent. For example, once a museum purchases

high-quality artwork, it will be kept in the museum forever, and the artwork will

no longer enter the market for trading. After some powerful entrepreneurs and

collectors purchase high-quality artworks, they will also permanently collect

them instead of selling them. These are the reasons for the lack of high-quality

artworks in the art market.

Proliferation of fakes.

The third pathological factor is the proliferation of fakes in the art market. Some

art practitioners produce a large number of fakes to obtain high returns. Fake

works of art have existed since ancient times. Some famous artists with high

prices and fast circulation in the market have almost all counterfeit works (Zhu,

2006, p.63). Nowadays, people can see the fakes of famous artists

everywhere in the Chinese art market. There are many fakes in irregular

auctions, and irregular auction houses do not conduct professional

identification when collecting artworks. These auction houses only collect

works of famous artists with a high turnover rate and then auction them. This

makes fakes to a certain extent. It's even more prevalent in the art market. This
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will not only infringe on the interests of art suppliers and collectors but also

increase the risk of art consumers, thereby causing chaos in the art market

and harming the healthy development of the art market. It will also affect the

international reputation of the entire Chinese art market, which is not

conducive to the international development of the Chinese art market.

The disorder of the trading market.

The fourth pathological factor is the disorder of the trading market. As the

Chinese contemporary art market is still in a transitional stage of development,

the rules of the art market are not sound enough, coupled with the lack of

morality of many art practitioners, these factors have caused chaos in the

transaction order of the Chinese contemporary art market (Liu, 2018, p.153) ).

For example, in the art auction transaction process, the art supplier and the

practitioners of the auction agency secretly collude, and they hire some people

to raise the price of the art at the auction. Besides, in order to gain market

share and build popularity, some auction institutions use illegal means to

deliberately create false transaction rates and transaction amounts. Also,

some galleries or art dealers over-hyped young painters, which made these

low-value artworks sold by these institutions or dealers at high prices.

The extreme shortage of professionals.

The fifth pathological factor is the extreme shortage of professionals. To a
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large extent, the art market needs high-quality and high-capacity operators

from the establishment, completion, and efficient operation (Tao and Wang,

2017, p.25). Qualified art dealers need not only strong economic strength and

high social reputation, but also high art appreciation ability and high

management ability. However, the current Chinese art market is lacking

sufficient experts and expertise Practitioners are responsible for operation and

management. If we can increase the training of professional practitioners,

strengthen the management of the art market, and establish scientific and

complete laws and policies, the Chinese art market can achieve a professional

transformation.

Art collectors are easily deceived.

The sixth pathological factor is that art collectors are easily deceived. Various

scams often appear in the Chinese art market. Most of the victims are

collectors. Compared with professional collectors, although collectors are very

interested, most people do not have the ability to appreciate and identify (Liu,

2018, p158). Not only will these collectors buy fakes, they also don't know the

rules of art market transactions. They don't know that the regular auction

company will not charge appraisal fees, service fees, publicity fees, etc. before

the auction. This caused them to be deceived by irregular art intermediaries.

The most pathological factors with Chinese characteristics.
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The seventh pathological factor is the most characteristic of China, literally

translated, it is the sky-high price works of high-ranking artists'. In China,

artists are divided into two types: outside the system and inside the system.

Artists outside the system refer to professional artists and painting enthusiasts.

Their creative themes all start from themselves, and their creative themes are

not excessively affected by political factors. Unlike artists outside the system,

artists within the system are generally professors from institutions of higher

learning. These professors hold important positions in the local official artist

associations. Their creative themes are often praises of the Communist Party

of China, the Chinese government, the Chinese People’s Liberation Army and

Chinese Society (Liu, 2018, p.194). For example, Zhang Hai (Figure 5), the

honorary chairman of the Chinese Calligraphers Association, the dean of the

School of Calligraphy of Zhengzhou University, a doctoral supervisor, and an

expert with outstanding contributions approved by the State Council of China.

He has served as chairman of the Chinese Calligraphers Association,

representative of the 8th, 9th and 10th National People's Congress, chairman

of Henan Federation of Literary and Art Circles, chairman of Henan

Calligraphers Association, dean of Henan Academy of Calligraphy and

Painting, and dean of Zhengzhou University's Academy of Fine Arts. He has

many titles and titles. He is one of the representative figures of artists within

the system. His calligraphy works do not have very high artistic value in China.

During his tenure as the Chinese Calligraphers Association, his calligraphy
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works were sold at a high rate in the Chinese art market, and his works sold at

sky-high prices. Many business owners invited him to attend various

commercial activities, but when he resigned After the chairman of the Chinese

Calligraphers Association, the transaction price of his artworks has dropped

dramatically (Figure 6). On the far left is the creation time and name of the

painter's calligraphy, the middle is the transaction price of the calligraphy, and

the right is the sale of the calligraphy. time. As can be seen from the figure, his

works dropped from the highest transaction price of RMB 1,322,500 in 2011,

which was approximately £144,279, to the lowest point of RMB 847,500 in

2013, which was approximately equal to £92,459. Since then, his calligraphy

works even went unsold at auction. There are many examples of this

phenomenon in China, and Zhang Hai is just one of them. This is also a

representative pathological factor in the Chinese art market.

(Figure 5：The owner of the tourism company Coral Manor (left) and Zhang Hai,

the former chairman of the Chinese Calligraphers Association (right).)
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(Figure 6：The auction prices of Zhang Hai's calligraphy over the years.）

To sum up, the above seven factors are the seven pathological factors of the

Chinese art market. These factors are closely related. These pathological

factors have largely hindered the development of the Chinese art market. I

believe that a perfect art market should establish a long-term stable and

trusting relationship between art suppliers and art dealers, and then be

responsible for art consumers. Only in this way can the long-term interests of

each role and the healthy development of the art market be guaranteed to the

greatest extent.

Conclusion

I argue that there are ‘pathological’ factors in the development of Chinese
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society and its rapidly advancing decadent culture that have caused the

Chinese art market to be similarly characterized by the pathological or ‘morbid’.

The Chinese social environment and the speed of this country cultural

development over the last century have arguably led to a level of chaos in the

Chinese art market. However, as I have discussed, there is a level of growing

professionalism evident in the activities of middlemen: the curators, gallerists

and brokers. My findings suggest that the Chinese art market will gradually

become standardized and develop a healthier approach. I might even suggest

that this might enable it to surpass other art markets across the world in terms

of promoting and supporting creativity and innovation.
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(4) Figure 4: The auction site of Sotheby's Auction Company.
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Hai, the former chairman of the Chinese Calligraphers Association (right).
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